EXCELLENTBUSINESSPLANS.COM
Improve your business success!

Why chasing trends on social media could hurt your business

Description

Social media landscapes shift quickly, with new trends surfacing and vanishing within days
or even hours. Companies often face intense pressure to follow these trends to maintain
visibility and relevance in a crowded digital space. Jumping on short-lived trends without a
clear strategy can confuse your brand’s message, waste resources, and create unexpected
problems.

This blog post explores why trend-chasing on social media can harm businesses and offers
smarter ways to engage audiences.

The allure of social media trends

Social media trends, from viral challenges to new content formats, promise instant visibility.
Platforms like TikTok and Instagram thrive on novelty, with algorithms favoring fresh,
engaging posts.

A 2023 Statista report showed social media ad spending to be $234 billion in 2024, a 140
percent increase in five years.

However, the pressure to act quickly often overshadows strategic planning. Trends move
fast, and jumping on them without preparation can dilute a brand’s message. Some
companies even make the mistake of ditching their brand identity just to push creative
boundaries and get virality.

The costs of chasing trends
Following trends takes time, effort, and money. Small businesses, in particular, can struggle
to keep up with the pace. Diverting resources to short-term campaigns can strain budgets

without delivering lasting results.

Trends can be risky. A poorly planned campaign might offend your audience or attract
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criticism. Moving cautiously helps you avoid these pitfalls.
Speed over quality hurts

Chasing trends focuses on being fast, not thoughtful. You might throw together a video for a
viral challenge without checking if it matches your brand or resonates with your audience.
This mismatch can make your business seem like it’s just after attention, not building trust.

A 2024 Forbes report highlighted how many marketing campaigns failed to deliver
measurable returns, even with data-backed decisions. This is partly due to the marketing
team chasing trends. Spending time and money on something that fades fast leaves you
with little to show for it, pulling resources from more impactful strategies.

Legal and ethical concerns

Social media platforms face increasing scrutiny, raising legal and ethical issues for
businesses. Engaging with trends without research can expose you to risks, especially on
platforms under legal review.

For instance, the TikTok lawsuit on mental health highlights concerns about addictive
algorithms and harmful content affecting users. Businesses using TikTok trends should
understand these issues to avoid seeming tied to questionable practices.

As TruLaw notes, social media companies have to be liable for intentionally harming
youngsters and causing widespread mental health issues.

Threats to your brand’s identity and authenticity

A consistent brand identity builds trust and recognition. Following random trends can disrupt
this by creating mixed messages. Over time, these inconsistencies weaken what makes
your brand stand out.

Customers value brands that feel real. Forbes notes that since 2024, brand authenticity has
become a must-have, instead of an optional add-on. Customers are considering it while
deciding to make a purchase.

Chasing trends that don’t fit your brand can make your content feel forced, suggesting you
care more about views than integrity. This lack of authenticity can erode confidence. When
people think you're chasing trends for attention, they’re less likely to trust or stay loyal to
your brand.

Information overload
Social media is filled with noise as countless businesses are vying for audience attention.

Not every trend works for every audience. Content that feels out of place can frustrate your
core customers, making them think you've lost touch.
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A 2024 Harvard Business Review article also suggests that many customers would simply
be overwhelmed due to the constant bombardment of content.

Better ways to use social media

Instead of chasing trends, focus on strategies that support your long-term goals. Thoughtful
planning leads to stronger results than reacting to every new fad. As SproutSocial notes, the
brand identity of your business will not come from chasing memes. It will be established by
establishing a distinct social media culture.

A defined brand voice guides your content decisions. Identify your values and what your
audience cares about, then create posts that reflect those priorities. Consistency builds trust
and makes your brand recognizable, even on fast-moving platforms.

Also, create content that stays relevant, like guides, customer stories, or industry insights.
Evergreen content keeps attracting views and engagement long after trends fade. Use
trends sparingly, only when they fit your brand and audience.

Striking the right balance

Social media trends can be tempting, but chasing them without a plan risks your brand,
resources, and reputation. Prioritize a strategy built on authenticity, data, and lasting content
to connect with your audience effectively.

When a trend fits your brand, engage carefully to avoid missteps. This balanced approach
ensures your social media efforts support your business’s long-term success.
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